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1 WER e (Product)
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2. ﬁUﬂuﬁdm@]ﬂﬁW (Customer costs)
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(Goods and service)

TP's dTATUGINIUIATS

(Service)

TP's dTWIUgIn v uNYY
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(Place or distribution)
4. prsdadzunsaana
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- 57177 {Price)
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(Place or distribution)
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WU (Employee)
AT HUEZ LB U A TN

(Physical evidence and  presentation)

. FrAZUATI (Processes)

1. mreaw (Physical)

2_ EEUIuUATs (Process)

3. wanam (Productivity)

4. ArrsiiaTuE (Participation)
5. AT HLE (Planning)

6. ITUUR (Practice)

T. rradmae (Presentation)
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